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POSITION DESCRIPTION 
 

Job Title:  Marketing Manager 

Reports to:  Chief Financial Officer Date Revised: October 20, 2020 

POSITION SUMMARY    

Under the supervision of the Chief Financial Officer and as a member of the Shared Services team, 

the Marketing Manager is responsible for all aspects of marketing, from strategy development 

and planning, through implementation. This role is responsible for leading, creating and 

managing a marketing, communications, and outreach strategy designed to expand and broaden 

the target customer market, appeal to prospective partners, and establish the organization as a 

"one-stop" source for all households seeking assistance with their homeownership-related needs.   

As the primary driver for leads into the organization, the Marketing Manager will design, track, 

and measure the ROI of various strategies and tactics to ensure maximum effectiveness and 

reaching customers to achieve organizational goals. This position manages the leads database 

and list management function, and actively seeks and identifies strategies to improve conversion 

rates from lead to customer. 

This role will work closely with the Communications Coordinator and Administrative Assistant to 

execute, monitor and improve the effectiveness of the organization’s marketing, communications, 

and outreach efforts.   

PRINCIPAL DUTIES AND RESPONSIBILITIES    

 Creates, leads and manages annual marketing, communications, and outreach plans, 

including institutional marketing as well as marketing and advertising plans for each of 

NWHP’s lines of business and programs.   

 Develops recommendations for and manages the annual marketing, communications, and 

outreach budget. 

 Designs and distributes periodic communications on a timely basis, including but not 

limited to annual report, newsletters, opinion editorial pieces, and press releases.  

 Develops, implements, and manages a strategy around efficiently developing and 

repurposing content across platforms. 

 Manages marketing and advertising efforts across the organization, including institutional 

and programmatic initiatives.  Communicates status with program partners on a consistent 

and timely basis. 

 Actively manages all marketing and advertising platforms including website (including 

search engine optimization, analytics tracking, and reporting), display and search 
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advertising, mass email distribution, and social media including, but not limited to 

Guidestar, YouTube, Facebook, Twitter, and LinkedIn. Coordinates production of printed 

materials including fliers and handouts. 

 Works with programmatic teams to identify opportunities to expand and properly 

segment reach (i.e. build newsletter list, target segments for specific program and 

initiatives, website and social media engagement).  

 Drives the Leads Management function, with an emphasis on improving internal efficiency 

and lead conversion rates. 

 Designs and implements survey tools to various stakeholder groups. 

 Designs, manages, and evaluates Salesforce campaigns. 

 Establishes benchmarks, metrics and effective strategies to measure and monitor 

advertising and outreach initiatives and analyze for continual improvement.   

 Regularly report to leadership and staff, providing guidance, input and suggestions. 

 In connection with the Communications Coordinator, develops and tracks outreach 

activities across the organization and contributes to the design and maintenance of the 

calendar of events. 

 Participates in annual planning and evaluation to improve outreach strategies. Strategizes 

and plans new ways to reach individuals, businesses, and partner organizations. 

 Ensures DEI principles are woven through all marketing, communication, outreach 

campaigns and strategies. 

 Engages with staff to identify ways to maximize the business development-related aspects 

of Salesforce to be more efficient and impactful to the organization. 

 Refines, maintains, and implements style and branding guide. 

 As primary media contact, actively cultivates and manages publicity opportunities. 

 Manages sponsorship program fulfillment. 

 

QUALIFICATIONS:    

Required   

 Bachelor degree in marketing or related field (or equivalent experience). 

 Demonstrated ability to lead a team and manage processes across departments. 

 Commitment to diversity, equity and inclusion. 

 Experience and demonstrated ability to reach audiences with diverse socioeconomic 

backgrounds with the facility to adjust style and pace to meet client or audience needs. 

 Deadline driven, creative with a solid understanding of integrated marketing strategies.  

 Excellent interpersonal skills, including listening and ability to communicate effectively. 

 Detail-orientated, with a passion to learn new skills and techniques to promote efficiency 

and successful client outcomes. 

 Flexible, with the ability to manage multiple tasks in high-volume work environment. 

 Comfortable with organizational change and continuous process improvement. 
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 Strong technical and analytical marketing skills. 

Desired 

 Computer proficiency – Microsoft Office, Abode Creative Cloud, Salesforce or other CRM 

 Graphic design experience and knowledge of WordPress. 

 Experience developing and managing marketing budgets and resources. 

 Passion for the mission of the organization. 

Physical and Schedule Requirements 

 Reasonable accommodations may be made to enable individuals with disabilities to 

perform the assigned and essential functions.  

 

All employees are responsible for following applicable NeighborWorks Home Partners policies and 

procedures as defined by their manager or Employee Handbook. 

DISCLAIMER: The above statements are intended to describe the general nature and level of work 

performed by employees assigned to this position. They are not intended to be an exhaustive list of 

all duties, responsibilities, and qualifications.  Management reserves the right to change or modify 

such duties as required.   

 

HR USE ONLY:  

Exempt                     Non-Exempt 

Full-time                   Part-time 

Supervisor                Non-Supervisor 

Permanent                Temporary 

 

 

Position Description Acknowledgement:  I have received, reviewed and fully understand the 

Marketing Manager position description. I further understand that I am responsible for the 

satisfactory execution of the essential functions described therein, under any and all conditions as 

described.  

Employee Name___________________________________________________  Date_________________________  

Employee Signature_______________________________________________________________________________       

 




